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Objectives 

1. To train the learner to enhance oral communication skill in the corporate 

world. 

2. To develop effective writing skills to write in clear, concise, persuasive 

and audience centered manner. 

3. To discuss the concept of corporate relationship. 

4. To acquaint the learner with the use of electronic media for 

communication. 
 

 

Course Description 

Unit Description Weightage 

1. Corporate Presentation: 

 Preparing the Presentation: Purpose, People, Place, Seating, 

Equipment 

 Presenting Yourself-Using Your Voice & Profile of a Good 

Presenter 

 Timing & Use of Audio-Visuals  

 Body Language During Presentation 

25% 

2.  Managerial Writing Skills: 

 Introduction 

 Objectives of Written Communication 

 Clarity-Style & Tone 

 Language of Corporate Writing: Avoiding Business Jargon, 

Dealing with Technical Terms, Meanings and Associations of 

Words 

25% 

3. Corporate Relationship: 

 Introduction, Objective of CR, The Need for CR. 

 Internal & External PR 

 The Public Relations Society of India (PRSI)  

 Image Building, Use of Mass & Social Media for CR 

25% 
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4. Corporate Communication in the New Millennium:  

 Corporate Communication-Yesterday, Today and Tomorrow  

 Global Communication  

 Crisis Communication 

 Information Technology in Corporate Communication: Word 

Processor- Telex- E-mail- Voice Mail- Intranet - Multimedia - 

Teleconferencing - Video Conferencing 

25% 

 

Teaching- Learning 

Methodology 

Lecture, Group Discussion, Doubt Solving, Power Point Presentation, Case 

Study, Real Life Company Examples, & Seminar 

 

Evaluation Pattern 

Sr. No. Details of the Evaluation Weightage 

      1. Internal/Written Examination 20% 

      2. Internal Continuous Assessment in the form of Viva-Voce, Quizzes, 
Seminars, Assignments, Attendance 

10% 

      3. External Examination 70% 

  Students will have to score minimum of 40% to pass the course. 
 

Course Outcomes: Having Completed this course, the students will be able to: 

1.   Know and understand about basic of corporate presentation. 

2. Know and understand about managerial writing skills. 

3. Know and understand about corporate and public relation. 

4.   Know and understand about corporate communication in new millennium. 
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